Bachelor of Design,
Industrial/Product Design Major

The aim of the Bachelor of Design,
Industrial/Product Design major is to
educate and produce graduates who
have excellent knowledge, skills,
processes and capabilities in product
design. The graduates will be able
apply creative and critical thinking to
design and develop useful, desirable
and innovative products and services
and will effectively contribute to the
social and economic future. Through
the development of this programme,
AUT will be further enabled to
participate and contribute to key
human capital development needs and
to produce a new breed of innovative
product design graduates who can
utilise design to add value to
businesses, organisations and
communities.

The goals are underpinned by the
programme aims of the Bachelor of
Design. The BDes aims to achieve:

o Creative, analytical and
pragmatic thinking as well as
the effective integration of both
theoretical and empirical
knowledge relevant to design
study.

e An in-depth understanding and
critique of contemporary
professional practice in design.

e A critical analysis of wider
socio-cultural, economic, and
technological contexts  of
contemporary design issues,
design business, history and
professional issues.

e The necessary knowledge,
skills and capabilities to carry
out focused, effective,
innovative and independent
design projects.

e The development of
collaborative partnerships with
communities, education,
industries and government
organisations.
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Key themes of the BDes Product
Design major are:

Excellent fundamental product
design skills, processes and
capabilities (creative,
conceptual and applied).

A strong human-centered,
inclusive approach to the
product design process.

The effective integration of
human, socio cultural and
economic factors in the product
design and innovation process.

Effective communication and
collaboration with peers,
communities, the design
profession and relevant
industry stakeholders.

Design as an effective, value-
adding and wealth creating
business strategy.

A New Zealand oriented
business and production
context underpinned by an
international outlook.

Strong ethical, social and
environmental values
underpinning the design and
innovation process.
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